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Question Paper Code : 2028
B.Com. (Part-III) Examination, 2018

( Vocational Course )
BUSINESS ADMINISTRATION

( Sales Promotion & Public Relations )
Time : Three Hours] [Maximum Marks : 100

Note : Answer five questions in all. Question No.1 is
compulsory. Besides this, one question is to be
attempted from each unit.
dqy ik¡p iz'uksa ds mÙkj nhft,A izFke iz'u vfuok;Z gSA blds

vykok] izR;sd bdkbZ ls ,d iz'u fd;k tkuk gSA

1. Explain the following in brief : [4x10=40]
fuEufyf[kr dks la{ksi esa le>kb;s %

(a) Distributor
forjd

(b) Employee Relations.
deZpkjh lEcU/k
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izn'kZu HkÙkk D;k gS \ izn'kZu HkÙkk foi.ku j.kuhfr dks D;ksa

tfVy cuk nsrk gS \

7. How does trade promotion differ from channel marketing  ?
[15]

O;kikfjd lEo/kZu vkSj lk/ku foi.ku esa D;k fHkUurk,¡ gSa \

UNIT-IV @ bdkbZ&IV
8. What are the major tools of managing public relations ?

[15]
tulEidZ izcU/ku ds eq[; lk/ku D;k gSa \

9. Discuss the role of mass media advertising in public
relations. [15]
tuek/;eksa }kjk foKkiu dh tulEidZ esa Hkwfedk dk o.kZu

dhft,A
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(c) Press Conference
izsl vf/kos'ku

(d) Legal aspects of Sales Promotion
foØ; lEo/kZu ds fof/kd igyw

(e) Pull Strategies
f[kapko j.kuhfr;k¡

(f) Sweepstakes
LohiLVsDl

(g) Contests
izfr;ksfxrk

(h) Packaging
iSdsftax

(i) Samples
uewuk

(j) Buy Back allowances
Ø; okilh HkÙkk
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UNIT-I @ bdkbZ&I
2. "A price reduction that is not for a limited time is simply

price reduction and not sales promotion". Discuss [15]
^^ewY; esa deh tks dqN lhfer le; ds fy;s u gks og flQZ ewY;

esa deh gS] foØ; lao/kZu ugha gSA** foospuk dhft,A

3. Discuss the role of a Sales manager in Sales promotion.
[15]

,d foØ; izcU/kd dh foØ; lEo/kZu esa Hkwfedk dh foospuk

dhft,A

UNIT-II @ bdkbZ&II
4. How do loyalty programmes work ? What are their

objectives ? [15]
fu"Bk dk;ZØe dSls dke djrs gSa \ muds mÌs'; D;k gSa \

5. How do coupons and rebate differ ? Explain with an
example. [15]
dwiu o NwV esa D;k vUrj gS \ mnkgj.k ds lkFk le>kb;sA

UNIT-III @ bdkbZ&III
6. What is display allowance ? Why does display allowance

complicate marketing strategy ? [15]

[P.T.O.]

http://www.lucknowstudy.com

http://www.lucknowstudy.com

	2028

