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7. How does trade promotion differ from channel marketing ?
[15] (Vocational Course )
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UNIT-IV / S®HE-IV ( Sales Promotion & Public Relations )
8. What are the major tools of managing public relations ? Time : Three Hours] [Maximum Marks : 100
[15]
T S B T& AT =40 g7 Note : Answer five questions in all. Question No.1 is
9. Discuss the role of mass media advertising in public compulsory. Besides this, one question is to be
relations. [15] attempted from each unit.
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(a) Distributor
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(b) Employee Relations.
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Press Conference

U9 AT

Legal aspects of Sales Promotion
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Pull Strategies
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Buy Back allowances
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"A price reduction that is not for a limited time is simply

price reduction and not sales promotion". Discuss [15]
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Discuss the role of a Sales manager in Sales promotion.
[15]
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UNIT-I / -1l

How do loyalty programmes work ? What are their

objectives ? [15]
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How do coupons and rebate differ ? Explain with an

example. [15]
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UNIT-IIl / SE-1II

What is display allowance ? Why does display allowance

complicate marketing strategy ? [15]
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