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Question Paper Code : 2025

B.Com. (Part-IT) Examination, 2018
( Vocational Course)
ADVERTISING MEDIA AND ORGANISATION

Time : Three Hours] [Maximum Marks : 100

Note : Answer five questions in all. Question No.1 is
compulsory. Besides this, one question is to be

attempted from each unit.
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1. Write short notes on the following : [4x10=40]
frfoiea o dftra feulrt fafag
(a) Radio Advertising
e fasma

(b) Narrow cast media
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(c)

(d)

(e)

(f)
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(i)
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Manufacturer's advertising department
SeUTEehl & fORIae o

Pre-test techniques of advertising
RET & qd-adeer 8 R
Advertising copy

farsto mfcffa

Organisational Structure of advertising agency

frsTo Tl & EeHT® el

Kinds of advertising appeal
SO STdIT & Heh
Service advertising
EINCEINE]

Direct Mail Media
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Effects of advertising on cost
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2. Discuss the role and importance of advertising in modern

business. [15]
Y erqr 7 fSsioT bl e T e @l qHeisy

3. What is advertising effectiveness ? Explain the different

methods of evaluating advertising effectiveness. [15]
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4. What are the different types of advertising media ? Explain

with suitable examples. [15]

fosTae & fafrT e SF-%F | § ? IUgE Sered
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5. Explain what factors one must keep in mind while
selecting an advertising media and why ? [15]
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UNIT-Il / SR~ (b) Tea

6. Explain the different types of advertising appeals and their EIE

methods of presentation. [15]
(c) Soap
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7. What is an advertising agency ? What are the different @ Scooter
factors to be considered while selecting an advertising R
agency ? [15]

(e) Watches
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UNIT-IV / W_SL"V 9. What is media planning ? Discuss its significance and
effectiveness in advertising. [15]
8. Describe the type of media which would be most suitable
. . o fosToT Arew A @ § P S § 36 Ao a
for promoting the following products. Explain with
Sl THIEITER @l [T it
reasons. [15]
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(a) Colour T.V.
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