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Question Paper Code : 2025
B.Com. (Part-II)  Examination, 2018

( Vocational Course )
ADVERTISING MEDIA AND ORGANISATION
Time : Three Hours] [Maximum Marks : 100

Note : Answer five questions in all. Question No.1 is
compulsory. Besides this, one question is to be
attempted from each unit.

uksV % dqy ik¡p iz'uksa ds mÙkj nhft,A izFke iz'u vfuok;Z gSA blds

vykok] izR;sd bdkbZ ls ,d iz'u fd;k tkuk gSA

1. Write short notes on the following : [4x10=40]
fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, %

(a) Radio Advertising
jsfM;ks foKkiu

(b) Narrow cast media
lhfer igqap okys foKkiu ek/;e

[P.T.O.]
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(c) Manufacturer's advertising department
mRikndksa ds foKkiu foHkkx

(d) Pre-test techniques of advertising
foKkiu ds iwoZ&ijh{k.k dh fof/k;k¡

(e) Advertising copy
foKkiu izfrfyfi

(f) Organisational Structure of advertising agency
foKkiu ,tsUlh dk laxBukRed <+k¡pk

(g) Kinds of advertising appeal
foKkiu vihy ds izdkj

(h) Service advertising
lsok foKkiu

(i) Direct Mail Media
izR;{k Mkd ek/;e

(j) Effects of advertising on cost
ykxr ij foKkiu dk izHkko
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UNIT-I @ bdkbZ&I

2. Discuss the role and importance of advertising in modern
business. [15]

vk/kqfud O;olk; esa foKkiu dh Hkwfedk rFkk egRo dks le>kb,A

3. What is advertising effectiveness ? Explain the different
methods of evaluating advertising effectiveness. [15]

foKkiu dh izHkko'khyrk D;k gS \ foKkiu izHkko'khyrk ekiu

dh fofHkUu fof/k;ksa dks le>kb,A

UNIT-II @ bdkbZ&II

4. What are the different types of advertising media ? Explain
with suitable examples. [15]

foKkiu ds fofHkUu ek/;e dkSu&dkSu ls gSa \ mi;qDr mnkgj.k

dh lgk;rk ls le>kb,A

5. Explain what factors one must keep in mind while
selecting an advertising media and why ? [15]

,d O;fDr dks foKkiu dk ek/;e pqurs le; fdu ckrksa dks

/;ku esa j[kuk pkfg, vkSj D;ksa \ Li"V dhft,A

[P.T.O.]
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UNIT-III @ bdkbZ&III
6. Explain the different types of advertising appeals and their

methods of presentation. [15]
foKkiu vihy ds fofHkUu izdkjksa rFkk muds izLrqrhdj.k ds

rjhdksa dk o.kZu dhft,A

7. What is an advertising agency ? What are the different
factors to be considered while selecting an advertising
agency ? [15]
,d foKkiu ,tsUlh D;k gS \ ,d foKkiu ,tsUlh ds p;u ds

le; fdu rRoksa dks /;ku esa j[kuk pkfg, \

UNIT-IV @ bdkbZ&IV
8. Describe the type of media which would be most suitable

for promoting the following products. Explain with
reasons. [15]
fuEufyf[kr oLrqvksa ds foKkiu gsrq dkSu lk ek/;e lcls

mi;qDr gksxk] dkj.k lfgr O;k[;k dhft, %

(a) Colour T.V.
jaxhu Vsyhfotu
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(b) Tea
pk;

(c) Soap
lkcqu

(d) Scooter
LdwVj

(e) Watches
?kfM+;k¡

9. What is media planning ? Discuss its significance and
effectiveness in advertising. [15]
foKkiu ek/;e ;kstuk D;k gS \ foKkiu esa blds egRo rFkk

bldh izHkkoksRikndrk dh foospuk dhft,A

----- x -----
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